Journey Mapping Worksheet
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touchpoints

Stage

Touchpoints
Points of interaction

Needs

What questions are we
trying to answer? What
information do we need

to answer them?

Expectations

What are the core
expectations of our
pesona?

Activities

What is our persona
doing at this stage in
their journey?

Emotional
State

Opportunities

What would make things
easier and more enjoyable
for the customer?
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